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Xoxoday Loyalife vs. Ascenda

If you're evaluating Ascenda and Xoxoday Loyalife, this document walks you through where the

platforms diverge and why it matters for your program at scale.

Why Companies Choose Xoxoday

10 enterprise-grade differentiators that set Loyalife apart.

True Global Infrastructure

100+ countries, multi-currency, purchase parity, 50+ languages,
local tax governance, and flexible data residency across public,
private, and on-premise clouds.

Extensive Catalog

30+ categories across 100+ countries — gift cards, prepaid
cards, flights, hotels, experiences, lounges, air miles, charity,
mobile top-ups, wellness, and custom rewards. No middlemen.

One Platform for Every Reward Use Case

Employee rewards, consumer promotions, channel incentives,
survey rewards, instant payouts, and loyalty programs — without
stitching together multiple vendors.

Al Copilot Across the Platform

Al-powered reward recommendations, program optimization,
insights and analytics, and automation built into the product —
not bolted on.

30+ Integrations

Rewards triggered from MS Teams, Slack, Google Workspace,
Workday, SAP, ADP, Darwinbox, Salesforce, HubSpot, Jira, and
Zendesk.

Loyalife is an Al-powered, end-to-end loyalty management platform designed for enterprises aiming to create, manage,
and scale omnichannel customer, channel and influencer loyalty programs. It offers flexible configurations, seamless CRM
integrations, and supports both transactional and behavioral rewards. With a global rewards marketplace featuring over
10 million options across 30+ categories, Loyalife ensures diverse redemption choices.

Value for Money & Lower TCO

Best-price catalog with no hidden markups. On Generation and
On Redemption billing models to match how your finance team
operates.

Amazon Partnership

Direct redemption on Amazon in the US, UK, India, Spain, and
Germany. Recipients shop on Amazon's actual website. No other
rewards platform offers this.

Built-In Enterprise-Grade Controls

Role-based access, budget thresholds, maker-checker
workflows, reward rule engine, country-level controls, and
approval schedules — built for 50,000+ employee enterprises.

Unmatched Deployment Flexibility

SaaS Admin Portal, REST APIs, SSO-based white-labeled
storefront, SDKSs, or iFrames. No-code self-serve or full API
control — both supported in one platform.

o

Professional Services

Full onboarding consulting and project management. Dedicated
CSM, structured MBRs & QBRs, and Al-powered 24/7/365
support across geographies and time zones.



How Loyalife Addresses Feature Gaps with Ascenda

Ascenda (formerly Kaligo Solutions, HQ Singapore/New York) has genuine strength as a loyalty-as-a-service specialist for premium
financial-services and travel rewards — its clients include Brex, HSBC, Virgin Money, American Express, Capital One, Robinhood, and
bung, and it runs a real card-network partnership with Visa (Nexus platform) in Asia Pacific. Gaps emerge when a program needs
broader industry applicability, deeper Al-driven personalization, and a materially larger, more diverse rewards catalog than a
travel/finance-focused specialist is built to offer.

1. Programs

Enterprise loyalty programs often span multiple audiences and business models — not just one standard rewards setup.

Feature Ascenda Xoxoday Loyalife

Basic program Core loyalty-as-a-service offering for card Points-based earning and redemption across member
issuers and fintechs. interactions.

Coalition programs 70+ partner loyalty brands via Coalition loyalty with unified wallets and partner-
TransferConnect, including a 2025-added Hilton specific earn and burn logic.

Honors connection spanning 24 hotel brands and
226M+ members.

Paid membership programs Not extensive — no publicly documented paid- Configurable paid program tiers with premium benefit
tier membership product. structures.

Multi-brand program Not extensive — Ascenda's public materials Cross-brand loyalty orchestration with custom rules

management describe single-issuer program delivery, not and rewards across brand portfolios.

cross-brand orchestration.

Referral programs Not extensive — no referral-program feature Single and multi-tier referral programs to drive
documented publicly. acquisition and advocacy.

Channel incentive programs Not extensive — Ascenda is built for card-issuer End-to-end channel loyalty for partners with training,
rewards, not partner/distributor incentive events, and referrals.
programs.

2. Program Configuration

Global programs need multi-currency, multi-tenant, and rule-based configuration without engineering dependency for every change.

Feature Ascenda Xoxoday Loyalife

Multiple currencies and Multi-market support across its financial- Multi-currency and multi-language program

languages services and travel client base. configuration.

Multi-tenancy Not extensive — no publicly documented multi- Multiple independent programs managed under one
tenant account structure. account.

Delayed accrual Not extensive — not documented publicly. Configurable delayed point issuance (e.g., post-return-

window crediting).

Points configuration (fixed, %, Rule-based accrual configuration referenced Fixed, percentage, step-wise, and round-up earning
step-wise, round-up) generally. rule configuration.

3. Earning & Rule Engine

A rule engine is only useful if it supports complex, real-time accrual logic that program owners can adjust without filing a vendor change

request.
Feature Ascenda Xoxoday Loyalife
Custom rule configuration Rewards fulfillment and accrual logic built for Custom-attribute accrual rules with real-time priority

card-linked spend, per its own end-to-end adjustment.



Feature Ascenda Xoxoday Loyalife

rewards documentation.

Workflow simulation Not extensive — no publicly documented pre- Simulate events and evaluate projected rewards before
launch simulation feature. go-live.

4. Redemption

Reward breadth and redemption experience directly shape how engaged — and how satisfied — members feel with the program.

Feature Ascenda Xoxoday Loyalife

Rewards marketplace Limited — confirmed categories are airline/hotel 10M+ reward options across 30+ categories, including
points transfer (TransferConnect), instant experiences, merchandise, miles, travel, and
flight/hotel/car booking, gift cards, and pay-with- entertainment.

points at checkout. Narrower and more
travel/finance-focused than a general
marketplace.

Al shopping assistant No publicly documented Al-powered redemption Al-powered redemption recommendations based on
recommendation feature. member interests.

Preferences and personalization Personalized rewards experiences referenced Personalization based on preferences, segment, and
as part of Ascenda's UI/UX design focus. transaction history.

Location-based redemption Not extensive — not documented publicly. Location-based rewards and offers tailored to local

interests.

Wishlist Not extensive — not documented publicly. Save products to a wishlist for later redemption.

Managed / connectable catalog Rewards fulfillment infrastructure — Ascenda Upload your own catalog or connect a rewards partner
operates the catalog directly rather than via API.

exposing a bring-your-own-catalog model.

White-labelled storefront with White-labeled, conversion-optimized Ul with White-labeled portal with SSO, or a fully custom-
SSO SSO support (OAuth, Federation, Active branded build.

Directory) — confirmed on Ascenda's own

product page.

Configurable redemption Not extensive — specific conversion- Configure conversion ratio, eligibility, and redemption
conditions ratio/eligibility configuration not documented limits.
publicly.

5. Customer Engagement & Gamification

Sustained engagement depends on tiering, segmentation, and mechanics that go well beyond a static points balance.

Feature Ascenda Xoxoday Loyalife

Loyalty tiers Tiered premium rewards structures referenced Configurable tier levels with upgrade, renewal, and
across its card-issuer client base. downgrade logic.

Al-powered member No publicly documented Al-driven segmentation Al-configured segments using demographic,

segmentation capability. transactional, and behavioral data.

Omnichannel engagement Limited — engagement channels are not Messaging across SMS, email, push, WhatsApp, and
detailed beyond the rewards Ul itself; no Facebook, with custom gateway configuration.

documented native SMS/WhatsApp/push
messaging suite.

Games to earn points Not extensive — not documented publicly. Quizzes, surveys, polls, scratch-offs, spin-the-wheel,
and trivia to earn points.



Feature Ascenda Xoxoday Loyalife

Milestones, targets, and Not extensive — not documented publicly. Set targets and reward members automatically on
progress bars achievement.
Badges and leaderboards Not extensive — not documented publicly. Visual recognition through badges and leaderboards.

6. Reporting, Analytics & Workflow

Program owners need visibility and rule-management tools they can operate themselves, without leaning on engineering or the vendor

for every change.
Feature Ascenda Xoxoday Loyalife
Dashboards Program performance visibility referenced as Intuitive visual dashboards for program status and
part of the platform's rewards fulfillment performance.
reporting.
Al-powered analytics assistant No publicly documented conversational/Al Conversational Al to extract custom reports across
analytics feature. transactions, members, and campaigns.
Audit logs Not extensive — not documented publicly. Full processing logs to access, verify, and validate past
data.
Rule engine (APIffile-based, if- Accrual rules engine confirmed as part of Multi-attribute accrual rules via API or file upload with
then logic) Ascenda's core rewards infrastructure. an if-then condition builder.
Rule groups with point limits Not extensive — not documented publicly. Organize and prioritize rules into groups with
configurable point caps.
Auto-conversion of points to Not extensive — not documented publicly. Automatic point-to-reward conversion based on
rewards configured rules.
Rule migration between Not extensive — not documented publicly. Export and re-import rule sets as templates across
environments environments.

7. Fraud Prevention & Admin Controls

Loyalty liability is real money — approval workflows, anomaly detection, and access controls exist to protect it.

Feature Ascenda Xoxoday Loyalife

Al-powered loyalty nudges No publicly documented Al-nudge or best- Al-powered nudges with forecasted impact, based on
practice recommendation feature. industry best practices.

Maker-checker process Fraud mitigation is listed among Ascenda's Multi-level approval checks for all critical system
modular services, though maker-checker changes.

specifics aren't detailed.

Anomaly detection Historical-data anomaly detection confirmed Configurable thresholds for accrual/redemption
on Ascenda's own engineering blog, used for anomalies, queued for approval.
fraud mitigation and liability management.

User access and privacy SSO0 support (OAuth, Federation, Active Configurable account deactivation, password policy,
controls Directory) confirmed on Ascenda's own product session timeout, and PII deletion.
page.

8. Integrations

A loyalty platform is only as useful as its ability to plug into the CRM, payments, and communications stack a program already runs on.



Feature Ascenda Xoxoday Loyalife

CRM and payment provider Limited — confirmed integrations center on Open APl integrations with CRMs, payment/wallet
integrations card-issuing/processing partners (e.g., Galileo providers, POS systems, and rewards providers
Financial Technologies) and network partners globally.

(Visa Nexus), rather than a broad open
CRM/POS ecosystem.

Social media and Limited — no broad multi-channel Integrations across communication and social media
communication integrations communications suite documented publicly. channels for timely outreach.

Beyond the Platform — What You Get When You Choose Loyalife

When you go live with Loyalife, you don't just get a platform. You get dedicated Implementation Engineers, structured launch
support, promotion kits, and adoption workshops - everything needed to ensure your program lands with momentum, not a

quiet rollout that fades in two weeks.

Post-launch, your Customer Success Manager works actively to move the metrics that matter — from tracking adoption rates
and recognition frequency to running targeted engagement campaigns. Regular Monthly and Quarterly Business Reviews
keep your program on track and continuously optimized. And when your teams need support, our Al-powered 24/7 bot

ensures help is always available — backed by a global support team operating across time zones.

The longer you use Loyalife, the smarter, more automated, and more impactful your loyalty programs become.

xoxoday



